
 

 
 

Daniela Steiner  method wins  best Hotel spa in Europe, Asia 

Minor and Russian Federation and second best Spa 

in the Worlds top 25 

 
The readers of the Condé Nast Traveller were proposed to identify top Spas globally and  

Daniela Steiner  Method with it´s  9  Spa´s internationally was chosen as the Best Spa in  

Europe, Asia Minor and Russian Federation and  the Daniela Steiner method second best in the Worlds 

top 25. 

 

The criteria was based on general athmosphere, comfort, products, treatments, kitchen,   

environment, training programs, facials, structures, personal approach, service and   

staff. 

 

The Daniela Steiner Cosmetics just celebrated its 20
th

 anniversary in the luxurious beauty care in the 

heart of the Dolomites, where the success story of the brand began in 1989 with the first Spa. 

 

“I am proud and honoured to see how this passion for beauty and well being has been  

welcomed and recognized by these prestigious awards” , says Daniela Steiner, the Creative  

Director  and owner of the Daniela Steiner Cosmetics. Born and raised in  Austria,  

Daniela  Steiner has a deep attachment to the Dolomites ,the home and birthplace of  

Steiner Cosmetics. She embodies the fit and healthy Alpine way of living, its vitality  

and cosmopolitan spirit. The beauty philosophy is based on healthy skin, essential  

treatments, holistic wellbeing and respect for the environment. “ To take care of one  

self and to feel good one needs positive thoughts. My objective has always been to create  

harmonious surroundings where purity, beauty, positivity and pureness are the key  

elements. People are to feel as relaxed as in their own homes when they stay with us.  

They can forget for a moment the stressful life that we live today and get their bodies  

as well as souls pampered and nurtured. Perfection and simplicity create beauty  

Continues Daniela  Steiner. “ With the encouragement of these awards we will continue to  

maintain our high standars and to fullfill the expectations of our partners and clients.“ 

 

 

 

 


